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Who

LUCIA RUSINAKOVA | lucia@bringintoreality.com | +1224 246 0024 | wwuw.linkedin.com/in/luciarusinak | bringintoreality.com

|m09inotive, per\cepbive, curious, Great design happens when strategy, creativity, and collaboration meet. | bring

considerote, composed, independenl:, a reﬁne.d design e;l/e, a. strategic n.ﬁlndset. and an ability to lead pro.Jects efﬁme.ntly
— consistently delivering at the highest standards, ahead of deadlines, and with

critical thlnkep; 'nsp"‘ed bg Intelllgent a collaborative, empathetic approach. | thrive on turning ideas into impactful visual

design, music, sustainable Fashion experiences. My work is not just about aesthetics, but also about clarity, emotion,

and pr‘ocl:ices innovative architecture and thoughtful storytelling. Design is my tool for making brands more powerful,
? ?

conscious travel, various art Forms,

quantum physics, geometry, and

tEhe simple beauty of everyday life.

messages more meaningful, and experiences more memorable.

KEY COMPETENCIES

End-to-End Creative Leadership: Conceptualized and delivered branding

& marketing materials from initial ideation to final production across print

and digital platforms.

Brand Identity Development: Expertise in building relevant identities and
creating cohesive brand visuals.

Technical Proficiency: Mastery of Adobe Creative Suite, with some experience

in video editing and interactive design (Figma).

Collaborative Approach: Proven ability to work seamlessly with cross-functional

teams to execute creative visions.


http://www.linkedin.com/in/luciarusinak
http://www.luciarusinakova.com

What

mY STRENGTHS

« Optimistic & resilient attitude

« Flexible § open-minded

« Imaginative & resourceful

- Dedicated § driven by excellence
« Empathetic

mY SPECIALITIES

« Branding (logo & visual identity systems)
« Website design

« Publication & editorial (long-Form)

« Marketing visuals & presentations

« Social media content creation

« Digital photography & photo editing



Why

“As Lucia's creative director during her time at
MonogramGroup, | witnessed her consistently
demonstrate exceptional creativity, professionalism,
and a sharp eye for design. She was instrumental in
several projects, but the Kelvin Group project stands
out the most. Her creative approach and meticulous
attention to detail resulted in a transformative
rebranding for a previously stale and dated HVAC
portfolio company. As the lead creative, Lucia hit
it out of the park—this project was a tremendous
success for us.”

Chip Balch

Creative Director, MonogramGroup

“ Luciais an exceptional designer. | had the pleasure
of working with her on a number of projects
and saw first hand her immense creativity and
professionalism. As a well-rounded designer she
can expertly produce awide variety of projects. She
shows an expert knowledge of design principles
and design software. | can highly recommend her
for your next project or role.”

Meaghan Cain
Graphic Designer, (Formerly) OLIVER

“We interviewed several freelance candidates for

aparticularly busy period of work. Within 10 minutes
of meeting Lucia and going through some of her
work, we knew we had found the right candidate.
Lucia is an absolute joy to work with. She fitted
into and worked alongside the team seamlessly,
understanding the complexities of the brief/s
working at speed and accuracy. | would have no
hesitation in hiring Lucia again. A consummate
professional. Highly recommended.”

Gursh Matharu

Creative Director, (Formerly) ADM Promotions

“Lucia has helped me in producing various

pieces of artwork, from exhibition stand
designs, through to detailed product brochures.
She rapidly understands the brief for any project
and works quickly to produce beautiful, fresh
designs. She is responsive and always delivers
on time.”

Chris Jones
Founder of The Knot Agency

* Luciaisan excellent freelance designerwho came

to our rescue when we needed urgent help. She
was able to jump right in and work with minimal
supervision. Lucia is a well rounded designer and
she delivered great results on time. The entire
team enjoyed working with her so much that we
tried to get her back for other projects, but being
so popular made her hard to come by. Therefore
anyone who gets to work with Lucia should count
themselves lucky.”

Joerg Metzner
Design Director, Rand McNally

“Lucia has always been a joy to work with. She

has an excellent work attitude and does what it
takes to get the job done correctly and on time.
She grasps difficult concepts quickly and comes
up with creative solutions when time is short and
the volume of work to complete is high. Lucia is
an asset to any company that works with her.”

Amy Cleary

Education Manager, JACH
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CORE COMPETENCIES
& TECHNICAL SKILLS

A PROFESSIONAL EXPERIENCE
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Results-driven Art Director and Designer with over 20 years of experience in graphic design, brand development, and visual

storytelling across various industries.

Recognized for an exceptional eye for detail and the ability to transform ideas and insights into clear and impactful designs.
Skilled in managing multiple projects, collaborating with cross-functional teams, and leading creative processes from concept
to execution with a strong track record of delivering high-quality work on time and within budget.

Enthusiastic about continual growth, and creating brands and marketing materials that build value for businesses.

Branding & Visual Identity: Logo design, brand guidelines, corporate identity, website design

Publication & Editorial Design: Long-form documents, proposals, brochures

Print & Digital Design: Marketing collateral, presentations, packaging, event materials

Creative Direction & Team Collaboration: Leading projects under the guidance of CD and working directly with clients

Photography & Image Editing: Digital photography, retouching, visual assets

Project Management & Timelines: Efficient in managing multiple projects and meeting deadlines

ADVANCED: Adobe Photoshop, Illustrator, InDesign, Acrobat

INTERMEDIATE: Figma, Adobe XD, Adobe Express, Mailchimp, Constant Contact, Google Drive, Docs, Slides, Microsoft Powerpoint

BASIC: After Effects, Premiere Pro, Zoho, Asana, Slack

SENIOR ART DIRECTOR, BRAND DESIGNER
03/2023 -12/2024
MONOGRAMGROUP

A dynamic and collaborative role focused on creating new
(Private Equity, Portfolio Company, Finance) brands and

transforming outdated visual identities into meaningful, cohesive,

and engaging experiences that tell a story and build value.

Collaborated with a diverse team to bring client visions to life,

ensuring designs were creative, functional, and on-brand.
Managed and prioritized multiple projects simultaneously,
consistently delivering on time and within budget.
Partnered closely with CDs and AEs to develop

concepts and build brand systems for multiple clients,
including logo and website design, brand guides, social
media, marketing materials, and presentations.

Built emails (Mailchimp, Constant Contact) and other
templates for client use.

SENIOR GRAPHIC DESIGNER, PHOTOGRAPHER
04/2016 - Present
FREELANCE & CONTRACT ROLES

CLIENTS: Agency EA, Alight Solutions, Archipelago Expedition
Yachts, Assurance Agency, BOA & BUSarchitektur, Cresset
Capital, Graphic Cell, Emerald, The Knot Agency, Minority Rights
Group, Neoscape, ORVEDA, Rooster Punk, Savills, UHA London...

Photographed various events and lifestyle photoshoots,
including HOW Design Live Conference three years in a row
(2022-2024) as their official event photographer.

Collaborated with a range of clients across various industries,
including maritime transportation, financial services,
insurance, real estate, architecture, international affairs, etc.

| have successfully managed a variety of short- and long-term
design projects from start to finish, delivering impactful visual
identities, proposals, presentations, and marketing visuals,
enhancing clients' brand presence and engagement.
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GRAPHIC DESIGNER
11/2014 - 04/2016
OLIVER AGENCY, LONDON, UK

Designed creative materials for a range of renowned clients,
including KPMG, AA, Amlin, Samsung, and Starbucks.

Collaborated directly with senior executives and project
managers to produce visually engaging proposals and
marketing materials under tight deadlines.

Developed design concepts, layouts, and infographics
for proposals, brochures, and event materials.

Managed fast-paced production of documents for
print, ensuring accuracy, quality, and alignment with
client expectations.

EDUCATION: CERTIFICATIONS:
DEPAUL UNIVERSITY + THE SECRET POWER
Chicago OF BRANDS

Bachelor of Arts (BA) (Short Course Certificate,
in Graphic Design UNIVERSITY OF EAST
(With Honors) ANGLIA, 2020)

After Effects CC 2019
Essential Training:
The Basics

GRAPHIC DESIGNER, PHOTOGRAPHER
10/2012 - 11/2014
FREELANCE (VARIOUS COMPANIES)

Specialized in branding, design, and photography for a diverse
group of international clients, with notable work on large-scale
projects in the architecture and publishing sectors.

Successfully designed the Campus WU: A Holistic History
architectural book, a 384-page multilingual publication,
and the Campus WU pre-opening booklet for Vienna
University of Economics and Business in collaboration with
BUSarchitektur & BOA (Buro fur offensive aleatorik) under
the leadership of Laura P. Spinadel.

Managed the entire design process from concept to final
production, collaborating with architects and photographers.

LANGUAGES: INTERESTS:
English (Fluent) - Painting & writing
Slovak (Native or Bilingual) - Traveling & experiences
Polish (Limited Working) - Interior design &
French (Intermediate) architecture
Spanish (Basic) - Sustainable practices

Fashion, cinema & music
Nutrition, yoga &
mindfulness
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Archipelago:
Ready For the Next
Adventure

In 2024, | re-teamed with WSW Marine to redesign
the website and evolve the visual identity for
Archipelago Expedition Yachts. With several
catamaran models in production and a growing
presence in the eco-conscious yachting market,

the brand matured significantly from its startup roots.

The goal was to reflect Archipelago's position at

the intersection of sustainability, high-performance
engineering, and contemporary luxury while keeping
the visual identity clean & simple, yet refined and
visually appealing.

My approach focused on creating a sense of spatial
clarity and composure: generous white space, a
restrained color palette, and a structured typographic
rhythm that balances functionality with brand
character. Subtle motion and interactive details
signal innovation and responsiveness, while carefully
curated photography reinforces the brand's narrative.

The result is a brand experience that feels modern,
capable, and quietly confident—positioning
Archipelago for its next chapter as a leader in
sustainable ocean exploration.

Role Service Client
Sole Art Director Logo Design & VI WSW Marine
& Brand Designer Website Design

Marketing Collateral

ARCHIPELAGO

Maximum performa‘hée-
with minimal footprint.

Where superior performance meets sustainable
luxury, we ensure our clients enjoy the best while
protecting the planet.

Year

2024-2025

STAGE 2 (2024-2025)
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Where superior perfermance meets
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enjoy the best while protecting the planet.
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SOCIAL MEDIA EXAMPLES SOCIAL MEDIA EXAMPLES
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Archipelago Expedition Yachits Archipelago Expedition Yachts
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ARCHIPELAGO :
Maxiumum performance

with minimal footprint.

AN ACE IN EXPEDHTION YACHTING.

WITH ARCHIPELAGO

Archipelago Expedition Yachts Archipelago Expedition Yachts
For the globetrotters, tral-blazers, day-irippers, campers, stangazers, exphorers. For friends and tamity For the globetrotbers, trail-biazers, day-¥rippers, Campers, stargazers, expiorers. For friends and famdy.

SOCIAL MEDIA EXAMPLES SOCIAL MEDIA EXAMPLES

ARCHIPELAGOD International Multihull Show ARCHIPELAGO

AN ACE IN =

& meet us

ROMISE.

23-27 April 2025 ARCHIPELAGO

AT LA GRAKDE MOTTE. FRANCE

SOCIAL MEDIA VISUALS



Role Service Client

InFinity Towers -

Conceptual Designer Art Direction, UHA
Logo Design, Branding

Inspired by an idea of the 360 living and the
Mediterranean seaside location, the visual
identity concept stems from the cycle of day
and light.

As we go through our day-to-day lives, we
tend to forget the pure beauty of the quotidian
elements and processes. One of those being
the light changing during the day. Only when
on holiday we take time to enjoy these natural
changes by observing the sunrise or the sunset.

Thanks to its positioning near the beach and
architectural design offering the unobstructed

INFINITY TOWERS

will benefit from the luxury amenities, the
sophisticated design and appliances, and 3 6 O L ] \/ I N C‘
the beautiful vistas of the Mediterranean sea
surroundings. The visual branding concept
reflects this sophistication and high-end luxury
through refined logo design, typography, and a
fresh, inspiring colour palette and imagery.

Year

2020
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INFINITY TOWERS — VISUAL BRANDING ABOUT INFINITY TOWERS DEVELOPMENT INFINITY TOWERS — VISUAL BRANDING CONCEPT AND DIRECTION

l n f] n i ][y TOWG rS Inspired by an idea of the 360 living Thanks o ils positioning near

and the Mediterranean seaside location,  the beach and architectural design

the concept for the visual identity offering the unobstructed view from
Lo stems from the cycle of day and the every apartment, the Infinity Towers
360 h\/ln light. As we go through our day-to-day  will benefit not only from the luxury
lives, we tend to foreet the pure amenities, the sophisticated desion
Modern luxury ° tend o forget the pure meniics, e Sopant 8
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Kelvin Group

MonogramGroup was engaged in March
2024 to holistically reimagine and evolve
the brand into the preeminent leader it
is. Kelvin Group's rapid organic and M&A
growth and aspirations of being the go-
to mission-critical infrastructure platform
in the market resulted in an expedited
timeline to launch the new brand.

| was the project’s art director & brand
designer, collaborating with a CD, AE,
and web developer to deliver the website
and other brand refresh elements, such
as a PowerPoint and email templates.

Role

Senior Art Director
& Brand Designer

Service

Brand refresh
Website Design
Marketing Collateral

Employer (Client)

MonogramGroup

Year

2024




Kelvin
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WHO WE ARE

Kelyin

15 25%+ Every aspect of your daily life, from the
medicines you rely on, to the foods you

cherish, to your favoile recreational activities

Prople Developenest Programs Oeganie Anrwsl Growih Rabe are all seamlessly supponed by the intricate

workings of mission-critical services including
industrial and commercial refrigeration,

HVAC, and non-destructive testing. Where
1600 + 1 1 precision and rehabibly are paramount,

THE PEOPLE BEHIND SAFE,
COMPANY OVERVIEW RELIABLE, MISSION-CRITICAL acialo SR
INNOVATIONS

Welcome to Kelvin Group.

Kelvin
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Americase

Role

Senior Art Director
& Brand Designer

DESIGN A: MID TO UPPER-MID BUDGET (DEPENDING ON ACCESORIES)

peautiful,
pracﬁc-al
solutions are
the things
we do best.

americase.com

Service Employer (Client) Year
Exhibition stand MonogramGroup 2023

design concept

20 x 20'Front View

Americase. Insce wall Ouside wall

Adtwork Atwork

Beautiful,
practical
solutions are
the things
we do best.

)

We start with

innovation.

We end with

the best containers
e |

americase.com

Period.

20 ft

20 x 20'floorplan




DESIGN B: MID TO HIGH BUDGET (DEPENDING ON CUSTOMIZATION AND ACCESORIES)

20 x 20" Front View

Tower Il artwork Tower Il artwork

Tower Height
165t

Americase.

We start with innovation.

americase.com

Outside
back wall

Tower Height

We start with innovation. i ]65 ﬁ
We end with the best comainers
on the market. Period.

20 x 20'floorplan

Note:
s of right now | am not sure how.
stomizable this set up . | am




Distinguished
Programs

MonogramGroup's collaboration with
Distinguished started with qualitative

and competitive research, leading to the
development of a refreshed visual identity
and new marketing materials. The new
materials for Distinguished Programs
streamline complex information into clear,
concise, and easily accessible formats.

| collaborated with a CD to lead the design
and delivery of the new brand system, brand
guide, PowerPoint templates, homepage

Ul prototype, sales sheets, and stationery.

The main goal was to create a strong
visual identity reinforcing the brand'’s
professionalism, human-focused approach,
and leadership in specialized insurance, as
well as to clearly organize and effectively
communicate key details, enhancing

user understanding and engagement.

Role Service Employer (Client)
Senior Art Director Brand refresh MonogramGroup
& Brand Designer Brand Guide

Website Concept
Marketing Collateral

Year

2023

Coverages
Overview

Distinguished

Distinguished
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POWERPOINT PRESENTATION TEMPLATE



Coverages
Overview

Coverages
Overview

Distinguished.

Outstanding value, service and expertise.

A
e

Hame
s

= Dolupta epratibus, guis guisitium doluptam es diciatias volessum
volupta dusa venture

Velendantota verem labo. Et laborep errunti orenis et Optat.

« Omni nensequi dolupta epratibus, quis quisitium doluptam es /
diciatias velessum valupta dusa venture valut quid quassenet valar

aliores esl fagoum fugiand erferch g i Distinguished "

» Velendantota verem labo. Et laborep errunti orenis et Optat.
RESTAURANTS

BROCHURE COVERS, BUSINESS CARDS



Distinguished Distinguished

Distinguished

The high limit protection
your client’s need.

Outstanding value,
service and expertise.

Wie're o National Program Adrministrator.
sarving brokers with specialized covernges.

L

We specialize in
Distinguished solutions -
customized for you.
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e -

i Padootmorsilontms o bk bibnres

G the Senins el inststaiog vabust ins ehiels 206 ehing
[Te——

i St now

The markets we serve

Highlights

What kind of real estate?
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What Do Voser Cert Nsecl?

L5 Peghsiee you sgency

HOME PAGE + REAL ESTATE LANDING PAGE
LAYOUT CONCEPT & PROTOTYPE



The West

2445 W Dunlap Ave

BRAND GUIDE 1.0

Primary Logo

THE West

Location Specific Logos.

He West HE Wesst

ON DUNLAP PHOENIX

Role Service

Senior Designer &
Production Artist

Logo and Visual ID
Concept + Design + Artwork
(Team Collaboration)

""" Typography
IvyPresto Display (Light Italic) Property H ighlights

IVYPRESTO DISPLAY (LIGHT)
ALL CAPS. TRACKING: 50

700K+ S

Molorrum fugitae Agniminy ellabor sum fugit quiaes re
odit, qui lpsam fuga. Explaborat et occabor iationsequi

Body Copy: aut amendi quaclntio blabo, Apersperem dolend sitios .

quodita non re cum repuditiam, inctatet iquiae labo.

Neue Haas Grotesk Display Pro
(Light, Roman, Medium or Boid).
Tracking:50 Allcaps or sentence case.

""" Color

Primary

Used for #omcar
Type,
background
color, square
elements, etc.

#005397

#FOFTES HFFFFFF
R-247 G-247 B=232 R-0G-08-0
C=3 M=3 Y=10 K= G=0 M=0 Y=0 K=0

Client Year

Neoscape 2021

""" Logo

Spacing & Minimum Sizing

Allow for the height of the W on all sides:
for consistent logo spacing.

W/ ] Westl West

‘ He West - e West

T

""" Design Elements

The """

Inspired by the buidings rchitectura features,
the W motifcan beusedito hostimagesor to
represent the buiding n an address lock up.

A" 2445 W Dunlap Ave

CONCISE BRAND GUIDE


https://thewestdunlap.com/
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INITIAL LOGO CONCEPT DEVELOPMENT



Holistic Vill e = — -
o Is Ic I oges Contract Designe Logo Design & BOA 2016
Exhibition V L Identity buro far off leatorik
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DISCOVER

paths to changing paradigms

Part of

DISCOVER HOLISTIC ILLAGES | o
paths to changing paradigms Initiative-Pune HUUS'”B V”_LAGES

Imitiative-Pune

INVITATION AND PROGRAM POSTCARDS



Creating an aura through
the joyful baptism of these spaces

Architecture should encourage social interaction by
creating networks and giving momentum to development

TREND-SETTING
The new Campus WU creates spaces of
creativty, of work, of thinking and liing
for students, for teachers, for everybody.
It provides energy, food for thoughts,
power. It s pleasure and joy. The next
generation of Austria’s business elte has
recelved optimal conditons for its future,

This project successft

n urban precinct and de:

THE MAKING OF PLACES
THAT SEEK A DIALOGUE
WITH CREATION, WITH THE
HOPE OF ENCOURAGING
THE PEOPLE WHO
EXPERIENCE OUR SPACES
TO UNCONSCIOUSLY
PERCEIVE THEM...

Laura P. Spinadel

Biibtion spnsors
4

——

15 ARCPITEGT

1
e GAN LANDSGAPE QUALIFY

" and it all began with an idea ...
to create a different educational landscape

BERND PFLUGER

Architecture cannot be generated in isolation,
it is always the result of team collaboration
The parameters may change,
the scale prevales human 4

URE SHAPING SDCIETY ?
THE ENVIRDOWMENT ?

SPOULD TPE ARGPITECT SUBIIT TD THE MARKET ?

Playing laughing.

P L A Y F u L
a way to charge the stones with positive energy

The Campus WU invites the students to come, to stay, to
be there and to open themselves to the new spaces. ltisa
place where coincidences are allowed to happen, a place
with a new pace. It can equally slow down and stimulate.

o

Experiences are the true teachings
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DSCAPE QUALIFY THE ENVIRDNER
ULD THE ARGHITECY SUBMIT T

Playing from-thefnside

HOLISTIC VILLAGES

EXHIBITION WALL AND 3-FOLD BROCHURE



Campus WU
p Contract Designer Book Design

& Production

One of the most exciting and challenging
projects | partook in was the final stage
of Campus WU (University of Economics)
development in Vienna, Austria.

| was the sole graphic designer working
in collaboration with various creative
and architecture teams under the

art direction by Laura P. Spinadel.

My role spanned developing layout
concepts for the 384-page book

(Campus WU: A Holistic History) —
creating templates, typesetting,
proofreading, layout and typography for
screen presentations and DVD packaging,
and designing plus producing the entire
Campus WU Pre-opening Booklet.

Client

BUSarchitektur

Year

2013


https://www.amazon.co.uk/Campus-WU-Holistic-Ila-Bermann/dp/3950366601



http://uk.archinect.com/BOAnetVienna/release/campus-wu-a-holistic-history?ukredirect
https://www.amazon.co.uk/Campus-WU-Holistic-Ila-Bermann/dp/3950366601
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THANK YOU FOR YOUR TIME! TIN TOUCH | VISIT THE WEBSITE


mailto:lucia%40bringintoreality.com?subject=Portfolio
http://luciarusinakova.com



